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The “House of”’-concept HOUSE o= PHARMA

Hesse / Germany as international competence center

T - : » The concept is based on linking up
LT ‘ universities, research centers,
2 companies and politics

« Competence on one topic ties
knowledge and resources and
conveys innovation

« Companies and universities work
together on projects to stimulate
translation into practice

House of Pharma & Healthcare

House of IT
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Foundational pillars of the
House of Pharma & Healthcare

* Training of junior
executives

» Structuring a
networked Ph.D.
student education

Training of
professionals in
business

Training of highly
qualified technical
staff

Training of highly qualified staff and specialists
Establishment a neutral discussion platform

Integration of all
stakeholders of the
pharmaceutical
value chain

Conferences,
workshops and

seminars on key
topics

Position papers ,
studies and
resolutions as
solutions to
problems in the
health system

Encouragement of networked research

—_

e P ==
HOUSE o= P

HARMA

Improvement of the
use of research
resources in
universities and
companies

Avoidance of
parallel research
and ensuring
knowledge transfer

Promotion of public-
private partnership
concept through
creation of joint
projects

MISSION STATEMENT: DEVELOPMENT OF INNOVATIVE PHARMACEUTICALS AND PROMTION OF

AFFORDABLE HEALTHCARE WITH FOCUS ON COMPANIES AND THE PATIENT
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Membership structure represents the e
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whole pharmaceutical value chain

Universities Physicians

Non-university
research institutions

Pharmacists

Pharmaceutical

Pharmaceutical Industry Associations
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Small and medium-sized

enterprises Health initiatives

—

University research
centers

Health insurance funds Regulatory authorities

Law firms and

Patient organizations )
consultancies
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The House of Pharma & Healthcare (HoPH) is organized as
an incorporated society and has three types of memberships:

* Premium-sustaining member:
» Member of the HOPH management board
» 20,000 EUR Membership fee per year

 Membership for companies:
» Membership fee depends of company size 500 — 10,000
EUR Membership fee per year

 Regular membership:
» Membership for individuals 50 EUR Membership fee per
year
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Thank you for your attention!

FOR ANY QUESTIONS MEET US AT BOOTH #58

Contact Details:
Otto-Quintus Russe, PhD
Managing Director

E: Russe@em.uni-frankfurt.de
T. +49 6301 6086




